
D.  Sunnyside Chamber of Commerce - Marketing Campaign (W253)  
January 21, 2010 

 

Grantee:  Sunnyside Chamber of Commerce (the “Chamber”) 

 

ESD Investment: A grant of up to $15,000 to be used for the cost to support community 

organizations for outreach and economic development in the Sunnyside 

community. 

    

Project Location:  Long Island City, Queens County 

   

NYS Empire Zone:      N/A  

 

Project Completion:  June 2010 

 

Grantee Contact:  Ira R. Greenberg, President 

 31-10 Thompson Avenue, Room M 

 Long Island City, New York 11101 

 Phone: 718-482-6053    

 

Project Team:  
 Project Management Grace Padmore 

 Affirmative Action Laverne Poole 

   Environmental Soo Kang 

 

Project Description:  
 

Background 

The Sunnyside Chamber of Commerce was founded in 1947.  The Chamber is a not-for-profit 

organization governed by a volunteer board of directors who are trying to help build businesses 

and improve services in the Sunnyside community.  The Chamber has approximately ninety-one 

members that benefit from its programs.  Working closely with all community groups and 

organizations, the Chamber also acts as a watchdog to monitor that its services are delivered. 

 

The Chamber has been a strong supporter of local businesses through local newspapers and other 

means of advertisements.  It has been a strong supporter of Community Board 2, and has been 

supportive of a large list of community activities, such as the Sunnyside United Neighborhood 

Network in its anti-graffiti campaign; Sunnyside Community Services, which includes its senior 

center, citizenship and ESL classes, and legal services in the area of immigration; and other 

community groups such as the Sunnyside Drum Corps.   

 

This past year, the Chamber, advocating with local and state officials for funding and actively 

participating in the redesign, saw the renovation of the 46
th

 Street Arch, where sidewalk paving 

stones were replaced, trees planted, benches and bike racks were installed, and new lighting 

added.  The area had become a haven for disorder but is now green, clean and a positive marker 

for the community.  Elsewhere, the Chamber was instrumental in the upgrade and placement of a 

twelve foot, orange-colored, weather-resistant, molded, Sunnyside Welcome Sign at Sabba Park.  

The Chamber also created a shopper‟s guide which was printed and widely distributed, listing 



Sunnyside Chamber of Commerce - Marketing Campaign (W253)  
January 21, 2010 

 

 
 2 

every business and professional service within the Sunnyside area, including member and non-

member businesses.   

 

Since August 2006, the ESD Directors have approved $50,000 in assistance to the Chamber for 

community outreach and economic development.  The funding was used to sponsor successful 

merchant programs which are promoted through community monthly meeting, festivals, 

newsletters, and roundtable discussions to better the community.  ESD funds were also used to 

install security cameras throughout the shopping business district for the safety of its residents 

and visitors.  The Chamber completed the projects and funds were fully disbursed. 

 

The Project 

The project involves a new Sunnyside Chamber of Commerce Web site that was initiated in 

December 2009.  This new site will provide member pages, and includes a directory of all 

organizations and businesses whether or not they are members, a searchable database, and an 

“online museum” of photographs of “Old Sunnyside.”  As part of the new Web site design, a 

Chamber “Linkedin” group will be linked to the site, allowing for the posting of jobs and 

individual merchant news.  A theme photography exhibit contest on the subject of Sunnyside 

will be held in 2010; details will be posted on the new Web site.  Ten photos, from past and 

present, digital or film, by one photographer will be exhibited online for six months and will go 

on physical display in June.  The Chamber will also sponsor “Art at Queen of Angels”, one of 

the Sunnyside Artists III shows in June 2010.  A portion of the proceeds from this show will be 

shared between two Sunnyside food pantries.   

 

The Chamber is planning a walking tour in the landmark Sunnyside Gardens, working with local 

historians, court associations, organizations, and tour givers of the past.  Among other tours 

planned is Calvary Cemetery, which is filled with the history of New York.  A rail tour to 

include Sunnyside Yards and the Number 7 train is expected to be a big draw with train buffs.  

This winter, the Chamber will announce the recipient of an award given to one person each year, 

who embodies the best of Sunnyside, bridges communities and „gets it done‟.  Finally, the 

Chamber will present “Small Town, Big City, Great Food,” showcasing twenty-six restaurants 

with an expected attendance of approximately 3,500.  This show will take place at the Flushing 

Meadows Expo playing on the Chamber‟s motto, “small town in the big city”.  One thousand 

copies of a “Restaurant Map” will be printed with photographs of other Sunnyside attractions 

and a list of member benefits.   

 

The Chamber will manage the project.  The total project budget is $36,500, with non-ESD funds 

to come from government, foundations, corporations, businesses, and individuals for a total of 

$21,500.  ESD funds will be used for eligible expenses related to the marketing director‟s and 

Web Assistant‟s salaries/fringes, advertising, and Web Unit customization. 

 

Upon completion of the project, the Grantee will furnish a final report describing the impact and 

effectiveness of the project. 
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Statutory Basis – Community Projects Fund: 

The project was authorized in the 2008-2009 New York State budget and reappropriated in the 

2009-2010 New York State budget.  No residential relocation is required as there are no families 

or individuals residing on the site. 

 

Disclosure and Accountability Certifications:  

The Grantee has provided ESDC with the required Disclosure and Accountability Certifications. 

Grantee‟s certifications indicate that Grantee has no conflict of interest or good standing 

violations and, therefore, staff recommends that the Corporation authorize the grant to the 

Grantee as described in these materials. 

 

 

 

 

Financing Uses Amount Financing Sources Amount Percent

Marketing Director $13,000 ESD Grant $15,000 100%

Advertising 500

Web Assistant 1,000

Web Unit 

Customization
500

Total Project Costs $15,000 Total Project Financing $15,000 100%


